























Looking at Type: A Description of the Preferences Reported by
the MBTI
(Page, 1992)

Intended to be used as a visual aid to supplement an oral explanation of the MBTI to
individuals. It is not a complete explanation of Jung’s theory of types or of the MBTI, nor
does it cover the dynamics of type. Tt is designed only to cover the four preferences.

Looking at Type: A Description of the Preferences
Reported by the MBTI 8250LT $24.75

Looking at Type and Careers
(Martin, 1995)

The standard for MBTI feedback in career counselling, this book describes how type is

useful in career selection, linking type to interests, values, skills, decision making, and
action planning. Contains career descriptions for each type, and lists the most and least
chosen careers from research on type and career selection.

Looking at Type and Careers 8250LTC $34.20

Looking at Type: The Fundamentals
(Martin, 1997)

This book is designed to give a clearer picture of your personality and help you
understand your results from the MBTI. This insight can enrich your relationships, aid
your decision-making processes, and increase your sense of self-worth and personal
competence.

Looking at Type: The Fundamentals 8250LTF $34.20

Looking at Type and Learning Styles
(Lawrence, 1997)

Written for both students and teachers, this book helps us discover learning preferences
and decide which tools and techniques give best results. Examine strengths, key
motivations, and blind spots as they relate to learning or teaching.

Looking at Type and Learning Styles 8250LTLS $34.20

Looking at Type and Spirituality
(Hirsh & Kise, 1997)

Do you actively express your spirituality or are you more interested in opportunities for
reflection upon the divine? Learn more about how these preferences can have a powerful
impact on how you express your spirituality at home, at work, and in your place of
worship.

Looking at Type and Spirituality 8250LTS $34.20

Looking at Type in the Workplace
(Demarest, 1997)

A fundamental introduction to how an individual’s psychological type affects daily
interactions at work and can influence everyday workplace activities such as responding
to conflict, work style, being part of a team, making decisions, dealing with change, and
communication.

Looking at Type in the Workplace 8250LTWP $34.20
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MBTI Activity Booster Kit

Energise your Workshop

An exciting all-in-one solution for increasing the fun and learning for everyone in
your MBTI training workshops, the MBTI Activity Booster Kit is filled with interactive
activities, fast-paced card games, and multimedia presentations that energise training
workshops. The kit includes Type in Action, The Type Dea,l and Snapshots of the 16
Types.

MBTI Activity Booster Kit 8250ABKIT $753.30

MBTI Career Report User's Guide
(Hammer, 2005)

The MBTI Career Report is designed to help individuals use their MBTI type for career
exploration, decision making, or development. The report presents information on the
career-related behaviours of each of the 16 types in a practical format that can be used
by a variety of career clients in a one-on-one counselling or coaching session or in a
workshop or group setting.

MBTI Career Report User’s Guide 8250CRUG $84.60

MBTI Team Building Program, Leader's Resource Guide:
2nd Edition

(Hirsh, 1992 - 2003)

Used for team-building workshops, this guide shows a leader how to analyse the team
and identify its strengths and weaknesses, and also how to deal with conflict and
communication issues. This has been updated with a new more user—friendly training
design with updated exercises and handouts as well as Power Point support.

MBTI Team Building Program, Leader’s Resource Guide 8250TBPLG $630.00
Support material

Introduction to Type and Teams 8250ITEAM $33.30
Tools for Team Excellence 8250TTE $76.50

MBTI Type Booklets

These are 16 four-page booklets which describe each four-letter type and its preferences
in everyday situations. Each booklet discusses the types’ particular strengths and
leadership styles, and offers suggestions for development.

MBTI Type Booklets: Sampler 8250TYBKS $90.00
Booklet — Each Type 8250TYBK $5.85

MBTI Type Tables - International
(Schaubhut & Thompson, 2009)

This is a resource for those interested in differences and similarities of types across
cultures. It focuses on 60 international populations and provides the relative frequency
of each MBTI personality type in samples of convenience across business, academic and
personal settings.

MBTI Type Tables — International 8250TABLES $198.90
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MBTI Type Tables - Occupations
(Schaubhut & Thompson, 2008)

This is a resource for those who are interested in the relationship between personality
and occupation. Its 250 tables show the relative frequency of each personality type
employed in a wide range of occupations. 800,000 samples were collected between 2002
-2006 from adults aged 20 —70 from all parts of USA. Professionals may use these tables
for better understanding of their employees, colleagues and groups; while individuals
may find them useful in exploring careers, transitioning from one to another, or simply
better understanding of certain occupations.

MBTI Type Tables — Occupations 8250TABLES-OCC $333.00

One of a Kind
(Neff, 1995)

Making the most of your child’s uniqueness. One of the first books to focus on type in
children. Easy to read with many practical and amusing examples from the author’s
observations of families. Topics include parenting styles, discipline, and school success.
Revised edition.

One of a Kind 82500NE $56.70

People Types and Tiger Stripes — 3rd Edition
(Lawrence, 1993)

Aimed at teachers and educators to help increase understanding and respond to
personality differences among students, this book also provides teachers with ideas to
adapt their teaching styles to students’ needs. Also includes readings and instructions for
small group activities that explain the theory and guide its application.

People Types and Tiger Stripes — 3rd Edition 8250PTTS $49.50

Please Understand Me Il: Character and Temperament Types —
2nd Edition

(Keirsey & Bates)

Examines individual differences by applying the theory of Jungian’s personality types,
which coincide with the four temperaments of Hippocrates. This connection is explored
and the different temperaments described. The notion of temperament is then applied
to relationships, children, and leadership. Descriptions of the 16 personality types and a
short MBTI to identify temperament are also provided.

Please Understand Me II 8250PUM $81.00

Procrastination
(Provost, 2001)

Individuals’ psychological types influence the nature of procrastination behaviour and
also suggest approaches to help procrastinators overcome this destructive behaviour.
This monograph focuses on student procrastination and discusses how different types
procrastinate and how each type can be helped.

Procrastination 8250PRO $28.35
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Reinventing Yourself
(Davis & Handschin, 1998)

Reinventing Yourself is different from the usual book on life planning because it isn’t
intended to provide you with answers. Instead, it helps you ask the right questions
—about who you are and what you really want to do with the rest of your life. And
through this discovery process, it helps you explore and evaluate the options available to
you.

Reinventing Yourself 8250RY $45.00

Sample MBTI Training Handouts
(Macdaid, Reid, & Fields, 2004)

This booklet is designed to let you preview the various MBTI training handouts available
from CAPT before ordering them in quantity. The table of contents lists each handout in
alphabetical order, along with the product number, quantity, and price. When leader’s
guide comes with the handout this will be listed as well.

Sample MBTI Training Handouts 8250HO $90.45

Sixteen Personality Types at Work in Organizations
(Rogers, 1997)

This booklet gives an introduction and brief description to the 16 personality types and
how they work in organisations.

Sixteen Personality Types at Work in Organizations 825016PTW $58.50

Sixteen Ways to Love Your Lover
(Kroeger & Thuesen, 1994)

This book is about relationships and how personality types determine the way people
relate to the ones they love and live with. Sixteen Ways to Love Your Lover discusses
ways to improve relationships through communication and intimacy, and how people
with different types approach situations and solve them in different ways.

Sixteen Ways to Love Your Lover 825016 WAYS $72.00

Strategies for Success
(Provost, 1992)

A practical approach to understanding learning styles and strategy differences. This book
helps students understand how they can use their strengths more effectively in a learning
environment.

Strategies for Success 8250SFS $28.35

Strong and MBTI Career Development Guide

(Kummerow & Hammer, 1996)

This guide is used to complement the Strong and MBTI Career Report to aid in the
compilation of a career development plan.

Strong and MBTI Career Development Guide 8370S/MCDG $81.00
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Strong and MBTI Career Development Workbook
(Kummerow & Hammer, 1995)

Designed for clients who have not received the Strong and MBTI Career Report,

this workbook is used to interpret the Strong and MBTI results in terms of career
development. The workbook helps a client to compile scores from the two instruments,
understand the differences between these scores, and create a career action plan.

Strong and MBTI Career Development Workbook 8370S/MCDW $12.60

The Type Deal!
Card Games for Mastering the MBTI Preferences

Set of 11 fast-paced and fun card games for use in introductory type training to help
participants become fluent with the eight MBTTI preferences. The binder contains
materials to help the facilitator introduce and explain each game, reproducible masters
for trainers and instruction sheets for players, and a deck of playing cards.

The Type Deal! 8250TD $256.00

Tools for Team Excellence
(Huszczo,1996)

This book is a no-nonsense, practical guide for establishing, developing, and sustaining
excellent teams in your organisation. The goal of this book is to provide you with a road
map, along with proven exercises and team-training tools to move your teams toward
excellence.

Tools for Team Excellence 8250TTE $76.50

Tools for Team Leadership
(Huszczo, 2004)

This book will provide you with the tools to develop the behaviours needed to effectively
work together in a team environment. It will encourage you to develop people and help
manage situations in a way that is conducive to team excellence. It will prepare you to
provide leadership in a team-based organisation.

Tools for Team Leadership 8250TTL $76.50

Type in Action!
Activities for Enriching MBTI Training in Organizations
(Matthews & Larkin)

A practical and flexible collection of activities for MBTI trainers conducting workshops
in any business setting. Preparation time is minimal, as this comprehensive binder

is completely self-contained. Each activity includes a description of its purpose, an
overview, a list of materials, instructions for set-up, a script, and a debriefing. The binder
contains reproducible masters and a PowerPoint presentation on CD (PC format). The
activities are grouped together in the following areas: ice-breakers; introducing type;
improving communication; solving problems/managing conflict; and developing teams.

Type in Action 8250ACTION $317.70
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Type Talk
(Kroeger & Thuesen, 1988)

A popular guide to the MBTI, Type Talk examines the four pairs of preferences. A self-
evaluation is provided to determine which type best describes the reader’s preference.
The notion of typewatching is introduced — a scientifically validated approach to
name-calling which is then applied to a variety of situations to help people understand
their parent’s, children, and friends’ everyday life relationships. Description of the 16
personality types is also provided.

Type Talk 8250TTALK $80.64

Type Talk at Work — How the 16 Personality Types Determine
Your Success on the Job.
(Kroeger & Thuesen,1992)

Type Talk at Work looks at profiles of the 16 personality types and discusses the strengths
and weaknesses of each in the work environment. The book is aimed at both employers
and employees and discusses a wide range of topics, including goal setting, conflict
resolution, team building, stress management, and ethics.

Type Talk at Work 8250TTW $72.00

Understanding Yourself and Others
(Berens, 1998)

An introduction to temperament — human behaviour has been identified as comprising
four major patterns or configurations. Relating these patterns to human interaction can
help us live more effective, responsible, connected lives. Includes descriptions of the four
temperaments, with detailed self-portraits.

Understanding Yourself and Others 8250UY0 $50.15

Using the MBTI in Organizations:
Workshop Leaders Kit - 3rd Edition
(Hirsh, 1991 - 2001)

This updated kit contains all the information needed to conduct a MBTI workshop for
groups and organisations. The binder contains five expanded applications modules:
Leadership Development and Coaching; Team Building; Communication; Career
Development and Change Management. It also contains 26 all-new exercises and
intervention ideas, 100 revised reproducible masters for presentation overheads, and
handouts. Overheads in PowerPoint.

Using the MBTI in Organizations:

Workshop Leader’s Kit — 3rd Edition 8250UMO3 $630.00
Support Material
Introduction to Type in Organizations 8250ITO3 $33.30

Using the MBTI Tool to Enrich Emotional Intelligence
(Pearman, 2007)

Comprehensive trainer’s resource guide contains tools to create and deliver powerful
workshops on type and EQ.

Using the MBTI Tool to Enrich Emotional Intelligence 8250UMEI $630.00
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Was That Really Me?
(Naomi Quenk)

In this classic, psychologist Naomi Quenk explores what we keep hideen within but
reveal when we are stressed. Outlining stress patterns of the 16 personality types, she
includes startling information on work-related stress and what happens to us when we
operate in a stress mode over a long period. Using Jungian type theory and the MBTI
personality inventory as a framework to unreavel this fascinating and confusing side
of human personality, Quenk argues that inferior function is a natural, healthy part of
personality that can lead to enriched understanding and personal growth.

Was That Really Me? 8250WTRM $49.50

What's Your Type of Career?
(Dunning)

Unlock the secrets of your personality to find your perfect career. This helps you
understand your career path, manage transitions, enrich your career choices and move
into opportunities matched to your unique talents. This gives you the head start needed
to align yourself with your work.

What’s Your Type of Career? 8250WYTC $49.50

Work, Play and Type
(Provost, 2001)

Achieving balance in your life.

Work, Play and Type 8250WPT $31.50
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Full information and advice on the Myers-Briggs Type Indicator are available from:
NZCER Psychological Test Centre, PO Box 3237, Wellington.

Phone (04) 802 1448, Fax (04) 384 7933 or (04) 802 1339 for Online Administration &
Scoring

Prices correct as at July 2009. Prices include GST — postage and handling extra.

Orders for MBTI material can be made by contacting:
NZCER Distribution Services, P.O. Box 3237, Wellington.

Phones (04) 802 1450 and 802 1451, Fax (04) 384 7933. Email sales@nzcer.org.nz

NZCER MBTI Order Form

Name:

Organization:

Address:

Phone: Fax:

Product Title Code Quantity Price
Please invoice: Y /N Credit card details: Exp:

Please note when ordering materials

Any copyrighted test instrument you order from the New Zealand Council for Educational Research (NZCER) is
licensed for your use only, and then only if you are a qualified professional whose qualifications are on file with
and accepted by CPP, Inc. and NZCER. By submitting this order you agree that all copies of any test instrument you
order from NZCER are licensed rather than sold to you, and you agree that you will not in any circumstances resell,
sublicense, export, or otherwise transfer to any third party any copy of any test instrument licensed to you by CPP
and NZCER; any violation of any of these restrictions shall automatically terminate your license to use the test
instrument(s) in question. You acknowledge that beyond this limited use license, CPP and NZCER reserve all rights
to its test instruments and other publications under U.S.A. and international copyright and trademark laws.
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ADDITIONAL

\

NZCER Psychological Test Centre (PTC)

The Psychological Test Centre (PTC) supplies New Zealand registered test users with a
wide range of psychometric tests for use in fields such as education, clinical psychology
and human resources. The Test Centre also offers independent broad advice on the use of
psychometric tests in New Zealand.

Tests are available for purchase from a number of well respected international test
publishers. In addition to our catalogue range the Test Centre can source other tests for
specific needs. If you don’t see what you are looking for in our catalogues, give us a call.
We may be able to source it for you, or advise where to go next.

PTC Test Library Loans

The PTC operates a test library for the use of registered test users. It holds the more
commonly used materials which are available for 14-day loan. The purpose of this loan
system is to allow potential users to review materials in order to decide whether or not
they wish to purchase. All copyright rules apply to materials borrowed from NZCER.

Distribution and Ordering Information

The prices in this catalogue are for tests published by NZCER, and a selection of
tests produced by overseas publishers. Due to the distribution policies of other test

publishers, we can only sell in the unit quantities shown in this price list. When ordering

bulk supplies of overseas tests please contact our distribution staff prior to placing
your order to ensure availability. Prices are correct at the time of publication, but due
to international currency fluctatuations and publisher price increase may be subject to
change.

Online Computer Administration and Reporting

There are a growing number of tests available through online administration and
reporting and others available with computer reporting only. These are detailed in the
table below.

Product Pencil / Paper Online Computer
Materials Administration Scoring

Myers-Briggs Type Indicator (MBTI®) v 4 4
Fundamental Interpersonal Relations v v v
Orientation — Behaviour (FIRO-B)
California Personality Inventory v v v
(CPI 260 & CPI 434)
NEO PI-R v \4
Strong Interest Inventory v 4 4
Sixteen PF (16PF) v v
Thomas-Kilman Conflict Mode Instrument

v 4 v
(TKI)
Wonderlic Productivity Index 4 v

PDF samples for our range of computer scored tests are available via email at no cost.
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Prices and terms

1. Prices

While every effort is made to keep the prices of these test materials at a minimum, the
cost of imported tests and increases in postal and handling charges are beyond our
control. As a result, prices are subject to change without prior notification. Hence, any

prices listed here, should not be regarded as firm quotations but as approximate prices
only. Any changes in price will be posted on the NZCER website.

2. Goods and Services Tax (GST)
All prices listed here include GST of 12.5 %.
3. Accounts

When goods are despatched, the invoice is prepared and sent to the purchaser. If it is part
of an order the invoice will cover only the items despatched and the balance of the order
will be delivered later and invoiced at that time.

4. Payments

Payments should be made within 21 days of receipt of goods. A statement will be issued
at the end of each month. Cheques should be made payable to the New Zealand Council
for Educational Research.

5. Return of material

Prior agreement must be obtained before returning test material. In such cases a handling
charge of 20 percent of the cost of the item may be levied. Return items must bear the
invoice number.

6. Dispatch charges

A handling and packaging charge, including postage, will be added to each invoice. An
additional charge may be incurred where a non-stock test product is requested for urgent
delivery.

Policy for the supply of tests

In common with such organisations as the Australian Council for Educational Research
and the National Foundation for Educational Research in England and Wales, the New

Zealand Council for Educational Research supplies educational and psychological tests
only to those persons who are qualified by training and experience to use and interpret
them with professional care. For this reason it is necessary for all purchasers of tests to

register with NZCER before placing their initial order.

Registration levels

Since different tests require varying amounts of training and experience, they have been
divided into five broad categories as follows:

Level A: Indicates tests which may be adequately administered, scored, and interpreted

with the aid of a manual and with knowledge and experience of the field in which they

are regarded as a useful aid. Completion of an introductory course in test administration
and interpretation is considered a highly desirable prerequisite, e.g.,

— standardised tests of achievement
— standardised group tests of scholastic aptitude which report a single score
— diagnostic tests of achievement.

Level B: Indicates tests available only to those who have successfully completed a basic
course in test administration and interpretation. Such a course would normally be a
second- or third-year university course, requiring a supervised practical component and
instruction in basic statistics essential to test interpretation, e.g.,

— group tests of intelligence which report sub-scores
— multi-aptitude tests

— tests of specific aptitudes.
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Level Csp: Some tests from Level C may be available to individuals with basic B level
qualifications, provided they have had special training in their use, e.g., speech, hearing,
and language development (speech/language therapists); counselling inventories
(guidance counsellors); observational schedules and rating scales (teachers of special
needs children). Tests of this kind are classified as Csp.

Level C: Indicates tests and measures available to users who have successfully completed
advanced courses in the uses of tests and who have had, or are acquiring casework or
clinical experience, e.g.,

— individual intelligence tests
— attitude inventories
— personality inventories and scales.

Level D: Indicates clinical and diagnostic measures available only to users who have
undertaken special post-graduate training in psychology or educational psychology, or
equivalent on-the-job or in-service advanced training and experience, e.g.,

projective tests of personality.

Use of the MBTI requires completion of the MBTI qualifications programme or
Level C registration with NZCER

Professional obligations

NZCER supplies tests only to an appropriately qualified person on the understanding
that:

1. The supply of tests, by virtue of special qualifications or casework experience, does
not imply that tests requiring other forms of special qualifications or experience will
be available.

2. The supply of tests by virtue of the assurance of a recognised psychologist that they
will be properly used, does not imply continued supply of these or any other tests at
this level. Each new order will be accompanied by a guarantee of supervision, and will
be supplied only if the guarantee is accepted by NZCER.

3. Psychologists giving authority and agreeing to supervise the use of tests by acceptable
persons will assume responsibility for their use and participate actively in the relevant
programme, either by carrying out the work, or by planning, supervising and checking
it. Test users are asked to report the unauthorised use of tests and urged to protect
the value of tests by keeping all components securely stored so they will not become
available to unauthorised persons.

4. Every precaution should be taken to ensure the confidentiality of tests and test scores.
Approval to purchase may be withheld or withdrawn if there is any violation of these
principles.

5. NZCER’s interpretation of the Privacy Act 1993 is that candidates are entitled to know,
if they so request, all scores relating to their personal test performances. Our strong
recommendation is that the release of test scores should be accompanied by sufficient
interpretive detail to enable the client to understand the scores provided.

Copyright

Tests, answer media and the various interpretive materials are copyrighted and may not
be reproduced in any form of printing or by any other means, electronic or mechanical,
without permission in writing from the publishers. The reproduction of any part of the
publisher’s copyrighted tests or answer media without such permission, whether the
reproductions are sold or furnished free for use, is a violation of the copyright law.

Licensing of test instruments; resale and export prohibited:

CPP, Inc. and the New Zealand Council for Educational Research (NZCER) licenses but
does not sell copies of its test instruments; all such licences are limited to the personal
use of the licencee only. Certain of CPP’s test instruments may be licensed only by
professionals whose qualifications are on file with and accepted by CPP and NZCER.
No copy of any CPP-licensed test instrument may be resold, sublicensed, exported,
redistributed or otherwise transferred; nor any such copy be used in any manner by
any party other than the person or entity to whom that copy is licensed for use by CPP
and NZCER; any violation of any of these restrictions shall automatically terminate the
license to use the test instrument(s) in question.
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